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About Clipatize.

Clipatize is an international content agency with strong digital orientation. We
support top global brands as well as fast growing startups in communication
with their key stakeholders.

Our services include development of marketing strategies, content production
and media activities at the stage of campaign execution.

We believe in meaningful communication.

Jakub Lebuda 8
Founder and CEO &
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Value proposition.

Meaningful communication at the service of your business



At a glance.
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Talents.
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Client Service.

\ | P Account Managers
g&y P Project Managers
P Field Experts

Strategy.

Branding Specialists

Digital Marketing Strategists
B2B/B2C Communication Experts
Inbound Marketers

Strategic Copywriters
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Design, Motion

& Interactive.

UX & Ul Designers
lllustrators and Animators
Film makers

Web Developers

Creative Director




Offering.

Tools and solutions

Digital marketing campaigns
Market research Internal

Brand guidelines communication Marketing
Inbound marketing strategies
Explanatory videos

Infographics & data visualization
Professional presentations
Microsites and Rich Media Training and

Websites and apps customer
support
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Key areas of use




Delivering services to:

"

Healthcare Green Finance Oil&Gas IT Engineering

and more...




From clients’ perspective.

“Clipatize helped us to simplify the messaging around a
complex process of organisational change here at Dubai
Airports. They produced an engaging video that explains
this process, engendering a positive attitude towards that
change. As a result, we value their creativity and process
clarity and look forward to working with them on future
projects.”

Matthew Horobin,
Head - Digital Media, Dubai Airports




From clients’ perspective.
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“CLIPATIZE brings in video marketing expertise, creativity,
and delivers expected results timely and within agreed
budget.”

Oana Dominica Penu,
Head of Gov't Affairs, European Affairs Office, Philips




From clients’ perspective.
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“From the first instant, the flow of work was very well
organized giving us the confidence and ease of moving
forward with the project. “

Omnia Halawani
Managing Partner at Griffin Consultants




From clients’ perspective.
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“I highly value their understanding of our business, proper
communication and timely production. I'd definitely
consider them for future projects. “

Tomasz Szymanski
Marketing Manager Eastern Europe at Acer




e

WwWadll .

Portfolio.

Selection of projects




1. Shell Card Online

Client: Shell Commercial Fleet (global)

Objective: Introduce Shell Card Online service to Shell Card holders and
encourage them to subscribe to the online platform; help existing users of Shell
Card Online overcome problems and frustrations related to platform functionality.

Challenge: Not user-friendly system

Solution: We have designed and developed an online competence centre
composed of a landing page (hosting environment), a short animated video
introducing Shell Card Online, a set of screen-cast step-by-step tutorial videos as
well as downloadable one-pagers presenting the screen-cast video content in the
static form.
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Online competence centre.

@ gIEELLCL%‘::g%NLlNE LEARNING PLATFORM H#customer su PPO rt

Learn how to best manage your cards via #BZB
Shell Card Online. #onllne

e
‘ « o I O Quickly, easily and all in one place.

< Waich a teaser video to get to know what features SCOL offers to you

Scope of work:

Solution concept

User experience design

User interface design
Front-office

Back-office (CMS & video-player)
Copywriting

PICK CATEGORY AND SELECT A VIDEO TUTORIAL TO WATCH.
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55

Localization in 7 languages

CARDS REPORTS ADMINISTRATION ALERTS & RESTRICTION



http://learningscol.com
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Tutorials - videos & pdfs.

#customer support
#B2B
#online

Enter Card Detalls

VRN Driver Name Card Group Self Selected PIN Driver Input SCO pe Of Wo r k:

1 123456 JOHN SMITH  Don't add to a card group N v rone M P creencast recording (32 VideOS)

Driver Name Card Group Self selected FIN Oriver Input

-

P Localization in 7 languages
*  Copy

v

Number of copies ¢) 1
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Value proposition - presentation.

ASSISTANCE IN EVERYDAY FLEET MANAGEMENT #sales
#B2B

#meetings #emails

Managing a car fleet requires you to:

Scope of work:

P Value proposition definition

Keep track of fuel expenses

Control transactions on cards

Orn . P User experience design
rganize paper invoices

P Copywriting

P Graphic design
There's a simple way to manage your car fleet more
efficiently - with Shell Card Online.
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3 promotional explainer videos.
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COST MONITORING

#marketingcommunication
#B2B
#online #emails

Scope of work:

Creative concept
Scripting & storyboarding
lllustrating

Motion design

Sounding

Yy ¥V V¥V Vv VvV V¥

Localization in 7 languages
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2. Philips outdoor lighting

Client: Philips Lighting (Poland)

Objective: Build topic awareness on LED smart lighting outdoor solutions, generate
leads for Philips among Polish municipalities.

Challenge: Challenging target audience (including local governments), difficult to
reach

Solution: A broad scope of projects in different formats adjusted to specific
purposes



Twitter campaigns

'Do 2050 r. wg prognoz ONZ wspotczynnik urbanizacji bedzie
wynosic az 70%. Aby nadazycC za naptywem ludnosci, miasta musza
prawie dwukrotnie zwiekszyc przestrzen publiczng, dzieki ktorej
bedg konkurowac o mieszkancow, turystow i inwestorow. Przekonaj sie,
co $wiatto moze zrobi¢ dla Twojego miastal ¢ ¢

iInnovation #you | Philips Lighting Poland na Light Move Festival 2014
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Objective:

P To engage with expert audience
during events

Solution:

P We suggested to connect with
participants in a dialogue by sharing
meaningful information and
engaging with them on Twitter

Results:

P Krynica Economic Forum: 271
followers collected (of which 20
defined as influencers), reach to

159.000 profiles, over 700
engagements
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Lead generating email campaign

Objective:

P Christmas card as an opportunity to
generate leads

Solution:

b After clicking on an animated gif
users were taken to a landing page
with a Christmas tree full of
interesting facts about LED lighting

=" hidden inside the presents.

L e e Results:

P New leads in the data base derived
I from a sigle-use paid mailing list.

Obszar, kt6ry mnie szczegbinie interesuje

Jak obniy? | konuolowad kosety ulycia eneggl w Pafisena misdcle?

Jak zaplanowad modemizag J§ ofwiedeniad
Jak nowoczesne ofwistdenie wphynglo na razwd) inmych miasc




Online campaign for business partners
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Co powinniSmy poprawic, aby kolejne
wydarzenia byty jeszcze lepsze?

Warsztaty z ekspertami PHILIPS
Wiecej czasu na zwiedzanie atrakcji festiwalu

Okazje do networkingu i wzajemnego poznania sie

Inne:

Ankieta: Wrazenia po LMF w toadzi.

Objective:

P To collect feedback from the
participants of a B2B event
organized by Philips Lighting Poland.

Solution:

P We provided Philips partners with
incentives to leave feedback:
meaningful content (expert article on
light pollution) and an LED bulb.

Results:

P 47% response rate (completed
feedback forms) against an email
request sent to the participants of
the event.




Interactive tool for salesforce

. : ° o
Objective:
MIASTECZKO KRAJENSKIE . . .
RS P To provide Philips salesforce with an
‘eg @ 105 116,007 pun attractive visualization of
Sl — infrastructural projects completed in
S e e ST095,812 e Poland with Philips LED technology
: = = Solution:
~ - \ P We have designed an interactive
e map that allows for realtime
o o calculation of LED-related savings
e — (in CO2 emission and financial
"= dimension).
Results:
s o P A clear and convincing tool for sales
1 454 652,795 ¢ 12 870 396,399 5 939 371,569 iy

meetings and follow-ups to B2G
clients.



http://miastoswiatla.pl/

Infographics.
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#marketingcommunication
#B2B #B2G
#meetings #events

Scope of work:

P Creative concept

P Scripting & data structuring
P Graphic design
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Explainer video
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#marketingcommunication
#B2B #B2G
#online #emails #events

Scope of work:

P Creative concept
Scripting & storyboarding
lllustrating

Motion design

Yy V¥V VvV V¥

Sounding



https://vimeo.com/90003608

Print advertising kit

A city full of light
is a city full of life

With LED technology we can help your city show Its true colours after
dark. Contact us to learn how to unravel the potential for business and

leisure using our solutions. Learn more at www.miastoswiatia pl

ntact us by

smart cnty@phlhps com
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#marketingcommunication
#B2B #B2G
#events #magazines

Scope of work:

P Kit of 5 posters to be used in
different formats throughout the
year

P Creative concept, copywriting and
graphic design
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3. Thiogamma communication to GPs

Client: Woerwag Pharma (Poland)

Objective: To raise awareness about neuropathy and its consequences
among General Practicioners and to promote Thiogamma as a treatment

Challenges: General Practitioners did not feel confident to propose treatment
without referring patients to specialists. It was also feared they might reject
expert content as seemingly reserved to specialists.

Solution: We've proposed to depict situations that a GP can easily refer to
and identify with. We kept the content as simple as possible and used
attractive flat-design to give the materials a light, original look. We've used
this approach in video, brochure and mailing campaign.



Explainer video.
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representatives

Scope of work:

Creative concept
Scripting & storyboarding
lllustrating

3D modeling

Motion design
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Sounding
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Mailing campaign.
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Scope of work:
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Email copy and design
Landing page UX/UI
HTMLS5 front-end programming

including microanimations

Mailing campaign managment



http://neuropatia.diabetyk.info/lekarz.html%23fakty

4. Amadeus MENA lead generation

Client: Amadeus MENA
Product: Amadeus Productivity Tracker (travel intelligence solution)

Objective: To educate the need and convert identified prospects into qualified leads
(demo requests)

Challenge: Travel agencies in MENA region are not familiar with business intelligence
solutions. Amadeus owns a contact database but those leads are rarely interested in
conversation with Amadeus sales force due to low aware of benefits of travel intelligence.

Solution: Two phased campaign aimed at (1) educating the audience about travel
intelligence; (2) generate demo requests. Run via emails and media campaign.



Videos.
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Problem and product oriented
videos

Creative concept
Scripting & storyboarding
lllustrating

Motion design

Sounding
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dMdDEUS

\ Sign up to our travel
intelligence webinar

Learn how travel intelligence

can bring you powerful insights

on your business to help you
‘ grow your travel agency

Carbon emission data

CLICK HERE TO SIGN UP

#travel #IT
#online #webinar
#landing page

Scope of work:

P Landing page UX/UI

P Web development

P Two languages (English and Arabic)




Reach out campaign (emails+media).

19th April: your travel
intelligence webinar!
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Dear [NAME],

Huge amounts of data are produced every day by travel transactions!

If you're generating data from bookings, customer profiles, travel preferences, it's now easier than ever to

analyse that information to get meaningful insights into your business at all times — and then use it to

optimize decision-making.

See what opportunities travel intelligence can unlock from your travel data.

Don’t miss our FREE webinar
on 19 April 2017 at 1pm GMT+4.

You'll learn how to:

Stay on top of the negotiations with your travel suppliers

Make strategic decisions based on data visualizations and analytics
Create unique, personalized offers with real-time booking data
Anticipate traveller destination demands

Optimize the performance of your travel consultants and overall business to better serve your customers

REGISTER NOW

Sincerely,

Amadeus team
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Amadeus MENA
Sponsored * &

Learn how travel intelligence is powering today’s travel industry. Join the
FREE webinar by Amadeus and Synyati experts and start harnessing
reservation data and travel analytics to grow your travel agency.

Join our webinar Negotiate bett¢

on travel inteligence

dMaDEUS

Travel intelligence Negotiate better deals

Sign Up

Why more and more companies are
investing in travel intelligence today?

[QK\J BOOK YOUR SEAT!
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dMaDEUS

#travel #IT
#Facebook #carousel
#email

Scope of work:

P

Z
Z
e

Email copy and development (HTML)
Media posts in different formats
Two languages (English and Arabic)

Campaign management




5. Philips Healthcare

Client: Philips Healthcare CEE (Central and Eastern Europe)

Objective: Introduce the concept of Continuum of Care during a dedicated
event for industry professionals

Challenge: 5 key-messages as a brief

Solution: Continuum of Care explained and localized across different Eastern
European markets in 3 formats: video, infographic brochure and infographic
landing page to get through with the info



Conference communication kit
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CHALLENGES IN DELIVERING

HEALTHCARE
FOR ALL

LIFE EXPECTANCY



https://vimeo.com/106270852
https://www.dropbox.com/s/rq8wqnt1c1k17h8/Philips%20Continuum%20of%20Care%20Infographics.pdf?dl=0
http://clipatize.stronazen.pl/coc/
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Videos.

Selection of projects
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Dubai Airports - The Net Promoter Score.

9

PROMOTER ’

2

Audience: Employees of Dubai Airports

Objective: To explain the value of the Net
Promoter Score in assessing customer
experience, and to explain how it is
calculated.

Challenge: To simplify the NPS calculation
and convince all employees of its
Importance.

Solution: We created a story which clearly
differentiates old-fashioned customer
surveys with the forward-looking NPS score.

Production technique: 2D animation with
character animation.
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Dubai Airports - The new Values & Behaviors Framework
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Every day, in thousands of ways,

Audience: Employees of Dubai Airports

Objective: To introduce the new V&B
framework to all employees and create @
feeling of community and team-work
across departments and hierarchies.

Challenge: To simplify the corporate
framework and appeal to a very diverse
target group. .

Solution: We created a heart-warming
video which illustrates scenes from a usual
morning at the Dubai Airport.

Production technique: 2D animation with
character animation.
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Airbus AirCobot - explanation of technology

@, AIRBUS

Audience: Aviation professionals

Objective: Showcase new prototype to
attract new potential customers

Communication channel: events

Solution: We have ensured realistic,
high-tech look and feel despite early
stage of the developed robot.

Production technique: 3D animation
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Genome analysis explained

Obesity 76%

Lung Cancer 12% .

. Alzheimer disease 149,
-

Prostate
Cancer 20%

KA

€9 Genomed

Audience: Individuals seeking
information about genome analysis

Objective: To explain the benefits of
research projects related to genome
analysis to end customers.

Solution: We produced 2 videos that link
promotional and educational approach
to position Genomed as a regional
leader in genome testing. Videos were
displayed as TV commercials, homepage
videos and on trade shows.

Production technique: Live footage with
graphic overlay
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Sales meeting presentation for Merck.

MQRC K

Audience: Audience: About 170 Merck sales
medical representatives taking part in sales
team cycle meeting in May 2017 in Rome.

Objective: To raise energy in the opening of
the cycle meeting of medical sales reps and
present goals for 2017.

Challenge: Presenting data in appealing
way.

Solution: Presenting corporate content &
data in understandable but light way with
dynamic music accompaniment.

Production technique: 2D animation
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MENA Economies diversification - Infographic Video.

Away from the oll
dependency

5 Sectors where MENA countries are looking
to transform their economies.

HSBC X»

HSBC <)

Audience: C-Level mangers from the
MENA Region

Objective: To position HSBC as a reliable
partner, through content marketing -
delivering useful, relevant and trustworthy
information delivered periodically.

Solution: A Static infographic turned into
a news-like video on a relevant topic for
C-Level managers.

Production technique: 2D animation,
iconography.
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Selena Jewelry - Commercial

SELENA

Audience: Luxury goods buyers

Objective: Promote a fully-rebranded
company

Solution: We have produced live action
commercial video presenting Selena
franchising offering to its potential
business partners

Production technique: Live footage
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Breast cancer home screening (promo video) (Q

BRASTER

Audience: Women (on social media),
medical community and investors (on
trade shows)

Objective: To communicate Braster's
mission and to promote the new breast
cancer home screening method

Solution: By using photos of women and
their everyday situations, we evoke

With"So much on your mind: emotions and cause strong identification

aren’t you forgetting about somethiF £ with the problem

Production technique: Parallax effect



https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045
https://vimeo.com/166354045

46

Energy & environment.

Aluminum lifecycle - explanation of the process

®
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Audience: European authorities

— = Objective: Shift the attention of the all-

to-classic "use-phase” focus on
aluminum, and raise the awareness of
the full lifecycle assessment and trigger
changes in legal regulations
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Solution: The video reveals the full
aluminum lifecycle with its abundance
of possibilities in various fields and
intelligent, innovative solutions for our
environmentally sustainable future.

€ €K CCC L

Production technique: 3D animation
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LYRA fast rehabilitation trainer explained

A\ AR

Audience: Patients and therapists

Objective: Present LYRA product as an
innovative solution, allowing patients to
faster regain their strengths and
therapists to get the patients on a
shorter path to fitness.

Solution: We have used characters to
help the audience identify themselves
with the presented problem and better
understand modus operandi of the
device. The video was produced in
English, German and Arabic.

Production technique: 2D character
animation
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UTILITIES

Audience: Owners associations, real
estate developers, residents, and
commercial tenants

Objective: Explain how energy
consumption and cost monitoring
solutions can be optimized

Solution: Inspired by client's brand
guidelines, we have produced the video
in blue and white palette. The main
focus made on the multiple advantages
Logic Utilities brings to the client as
well as explain how they are achieved.

Production technique: Motion Graphics
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Thank you!

Jakub 'Kuba' Lebuda, CEO
jakub@clipatize.com
+48508436148
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WE ARE FLUENT IN EXPLANATION




