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What We Do 



RaiseMe Overview 

RaiseMe is a social enterprise focused on motivating 
high school students through financial aid earlier on, 
and deepening relationships between students & 
colleges starting as early as the 9th grade.

We have worked in partnership with the White 
House’s Reach Higher Initiative, been supported by 
the former secretary of education, Arne Duncan, and 
received funding from the Penn Graduate School of 
Education and the Bill & Melinda Gates Foundation. 



Impact only after the application decision has been made 

  
Limited ability to influence  
the   apply   decision 

High School Career

Apply Accept

YES$$$

Scholarship Offer

The Problem with Scholarships Today 



In the Words of Arne Duncan… 

“If we save all our school money until 12th 

grade, well that’s not when kids drop out. 

They drop out in 9th and 10th grade. 

They’re gone. So you’re preaching to a 

choir in 12th grade, but I want more 

kids in the choir. I want more kids 

coming in your direction. So the more 

you can pull this down and make it real 

and tangible, it’s hugely important.”  
- Arne Duncan on RaiseMe, NACAC 2016



High School Career

Apply Accept

YES$$$

$ $ $ $ $ $

$5,000
1450 on SATs

$1,200
“A” in Calculus

$250
Soccer Captain

$50
Campus Visit

“Levels the college playing field and paying field”

A New Approach: Micro-Scholarships 



What We Know 

•   Monetary rewards can increase student achievement 

•   Impact stays even with modest award amounts 

•   Rewarding inputs increases achievement more than rewarding outputs 

•   Awards need to be timely without delay 

RaiseMe is Built on a Foundation of Research around Monetary Incentives: 

Gary T. Henry, Ross Rubenstein, December 2001, “Paying for grades: Impact of merit-based financial aid on educational quality" 
Amanda Pallais, September 2007, Massachusetts Institute of Technology, “Taking a Chance on College: Is the Tennessee Education Lottery Scholarship Program a Winner?”  
Kirabo Jackson February 2010, “Incentive-Based High-School Intervention & College Outcomes” 
Lisa Barrow & Cecilia E. Rouse, August 2013 “Financial Incentives and Educational Investment: The Impact of Performance-Based Scholarships on Student Time Use" 
Roland G. Fryer, Jr, April 2010, “Financial Incentives and Student Achievement: Evidence from Randomized Trials” 
Steven D. Levitt, John A. List, Susanne Neckermann, Sally Sadoff, June 2012, “The Behavioralist Goes to School: Leveraging Behavioral Economics to Improve Educational Performance” 





Strong Reception from Students, Colleges & Educators 

Student Users

College Partners

1MM+

265

26K
Educators

Students

Colleges

About RaiseMe 



Benefit to Students and Colleges 

Students Benefit

Stay motivated, on track

See path to affordability

Discover the right college

Colleges Benefit

Maximize impact of aid

Earlier personalized 
engagement

Student success



Aggregate Partner Results 
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Custom Landing Page 

✔  Features co-branding 

✔  Expedites sign-up process 

✔  Captures student information  

✔  Allows users to auto-follow your 
institution (and only yours) 

✔  Produces higher application rate 
from join-page registrations 

www.raise.me/join/asbury 



Long-Term Success 

15% of students are 
referring other 
students with similar 
interests
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60% of students 
are connected 
to an educator

Sustained 
penetration of 
target population 
from 9-12th grade

Educators are 
inviting on average 
66 students 

Students refer friends & counselors get invested, referring new students every year 

How to Achieve Success 



A High School Counselor’s Perspective 

“We’ve got kids starting younger, we’ve got kids 

becoming more active, more excited to take more 

rigorous, challenging coursework, to do better, to study 

harder, because they know that eventually, those 

accomplishments will be rewarded in the form of dollars.” 
- High School Counselor in Florida 



What the Students Say 

"RaiseMe opened my eyes to my potential if earning 
college tuition money for completing high school with 
success. Every bit of money I earned increased my 
confidence in paying for college and also reassured 
me that I was preparing myself for college in the best 
way possible.” - Aaron 
 
 
 
 
"I didn't know that Rogers State University was a school 
until RaiseMe showed it to me and I fell in love with 
the school and now that I'm going I couldn't be 
happier.“- Leslie 



Insights From RaiseMe Data 



Static Inquiry 

9th 10th 12th

Traditional search provides 
an incomplete snapshot of 

a prospect’s information. 

11th



Static Inquiry 

Traditional search provides 
an incomplete snapshot of 

a prospect’s information. 

Average search 
name is a second 
semester junior

Only receiving 
information from that 
moment in time. 
Doesn’t update.

9th 10th 12th11th



Dynamic Inquiry 

9th 10th 12th11th9th 10th 12th11th



Dynamic Inquiry 

9th 10th 12th11th9th 10th 12th11th

SMS

Leading with message of 
affordability and transparency 

as early as ninth grade.

Personalized communication 
based on dynamic interests, 

achievements, and information. 

Motivating more students to 
persist and become 
qualified applicants. 

Students engaged on 
RaiseMe are admitted 

and yield at higher rates



RaiseMe College Experience 



RaiseMe College Experience 



RaiseMe College Experience 



Student Data From Followers 

First Name Total Credits 
Last Name Number of Advanced Courses 

DOB PSAT Score 
Email PSAT Math 

Street Address PSAT Critical Reading 
City PSAT Writing 

State ACT PLAN Score 
Zip SAT Score 

Mobile SAT Math 
High School SAT Critical Reading 

CEEB SAT Writing 
Graduation Year ACT Score 

Date signed up for Raise AP Test Scores 
Sex Community Service Hours 

Race/ Ethnicity Activities 
US Citizen or Permanent Resident? Leadership Positions 

Free/ reduced Lunch? Date First Followed 
First Gen? Interactions With College 

Total Annualized Micro-scholarship 
Earnings Date Scholarships Submitted 

Cumulative UW GPA Raise Code 

•  Collecting Students’ Academic Interest 

•  Tracking Intent to Apply 



How Colleges Take Action on Insights 

Scenario A: 
A student changes their academic interest from chemistry to environmental science. 
 

Partner adjusts the communications flows the student receives to highlight environmental 
science program. 
 
Scenario B: 
A student views a college’s profile page multiple times within the last month, causing their likelihood 
to apply score to increase. 
 

Partner segments the student as a hard inquiry and begins increasing touch points. 
 
 
Scenario C: 

A student indicates in their portfolio that they received the Eagle Scout Gold Award. 
 

Recruiter reaches out to student to discuss scholarship opportunities for Eagle Scouts. 



Likelihood of applying scores combine behavioral, demographic, academic, and 
historical enrollment factors to demarcate students who are a strong fit 

Example Behavioral Attributes 

1.  Number of RaiseMe colleges followed 

2.  Proportion of page views to Partner’s page out 

of all college profile visits 

3.  Number of students following Partner on 

RaiseMe from the student’s high school  

4.  Micro-scholarship dollars earned 

5.  Length of time as a RaiseMe user 

6.  How students started following a Partner 

Likelihood of Applying Scoring & Analytics 

Strong 
Mutual 
Interest 

Followers Segmented by Interest Scores 



Mobile App 

Mobile App Student Onboarding 



Results 



Case Study: Florida International University 

Program Overview 

• Students with above a 3.0 GPA  

• Eligible to earn a maximum of $2,500 per year 

 

2015-’16 Program Results 

• 4,989 applications, 3,361 admitted students, 2,080 enrollments 

• 303 first source  

• 2% increase in 1st year retention (86% vs 84%) 

Acceptance Rate 

69% 
Yield Rate 

60% vs. 50% average vs. 39% average 



FIU and FL Public on RaiseMe 

FL Public FIU
Followers 6,157 68,536

Freshmen! 557! 9,759!
Sophomores! 1,112! 15,339!

Juniors ! 1,890! 19,750!

Seniors! 2,598! 23,688!

Florida! 5,400! 65,539!

Texas! 83! 319!

New Jersey! 71! 168!

Pennsylvania! 61! 198!

New York! 49! 156!

FL Public without a program and FIU with a program - As of June 2017 



33!

Case Study: University of Rochester 

Average 34% acceptance rate 23% yield rate 
 

2014-2015 
51 Applications, 24 Accepted, 6 Enrolled - 1st year of RaiseMe  

RaiseMe Students: 47% acceptance rate, 25% yield rate 
 

2015-2016 
400 Applications, 191 Accepted, 49 Enrolled 

RaiseMe Students: 48% acceptance rate, 26% yield rate 
 

2016-2017 
584 Applications, 260 Accepted, 62 Enrolled 

Total average earnings for RaiseMe students including 
earnings: $33,088,  

RaiseMe Students: 45% acceptance rate, 24% yield, 38% 
underrepresented 



Case Study: University of Dayton 



Case Study: University of Dayton 



Case Study: 

Private Liberal Arts 
College — Eastern Region 

Goals 
•  Increase applications 
•  Increase out of state applications (particularly from 

New Jersey) 

Program 
•  Open to all students 
•  2.5 Minimum GPA 

157 students applied 

144 students admitted 

45 students enrolled 

38% out of state deposits and 5 
deposits from New Jersey 

92% admit rate vs.  
71% reported admit rate 

31% yield rate vs.  
18% reported yield rate 



Case Study: 

Private Regional University — 
Midwest Region 

Goals 
•  Early engagement 
•  Increase brand awareness 
•  Drive conversions and yield among first generation and 

out-of-state students 

Program 
•  Open to all students 
•  3.0 Minimum GPA 

408 students applied 

342 students admitted 

84 students enrolled 

84% admit rate vs.  
69% reported average 

25% yield rate vs.  
18% reported average 

•  69% Out-of-state applicants   
•  48% Out-of-state deposits  
•  27% First generation applicants  
•  24.6k Freshmen, sophomore, & junior followers 



Alignment & Partnership With Capture 





Metrics Reporting Example 


















