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Cast a net on the largest, most target-rich website
for HR: SHRM.org. Used faithfully by 2.6 million HR
professionals each month, it’'s where HR turns for

] the latest news, resources and professional devel-
300K+ 100K+ 10K+ 280+ opment opportunities.

On SHRM.org, your brand is well-lit on an award-win-
ning website. And your brand will be in good com-
pany, too — joining a robust community of compa-
nies and organizations that rely on SHRM.org to
reach HR pros where they do business.

BY THE NUMBERS+

2.6 MILLION+ 3.8 MILLION+ 9 MILLION+

monthly users monthly sessions monthly page views

9 OUT OF 10 VISITORS
rely on SHRM.org exclusively for news

and information about HR**




SHRM.ORG INVENTORY

SHRM.org offers standard display units, offered as run-of-site, home-page sponsorships, HR
topic area or geo-targeted. Audience extensions available.

STANDARD DISPLAY UNITS

Billboard (970x250) Mobile ad units
Half-page unit (300x600) Video pre-roll and sponsorships
Ad boxes (300x250)

“l have appreciated the depth of knowledge
CONTENT MARKETING available on this site. | have been able to

Every organization has a unique story find pertinent information for every issue |
to tell. SHRM’s exclusive Spotlight have had to research, ranging from interview

. , . questions, ADA, FMLA, changing laws, and
program positions your company’s article,

_ ] _ ] ] personnel issues. | have and will continue to
infographic, white paper or video in the recommend this resource to others. Thank
SHRM editorial well, alongside SHRM'’s you so much for being my resource...”

highly read and shared content.

- SHRM Member

) SPONSOR CONTENT

a W‘ — SHRM’s exclusive Spotlight program places

your article, infographic, white paper or
video on SHRM.org. Target your content

: to SHRM’s homepage to reach a broad
ek | HR audience or focus on an HR topic area
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2 to engage specialists within your target

S —— audience.

Google Analytics, Q3 2019

Signet Research, 2019

Signet Research, 2019 - 85% represents the average
of 6 competitors surveyed.
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