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Bad managers can
make or break an
organization—but
HR can help them
improve.
Closing the
pay equity gap
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Our award-winning publication consistently delivers in-depth
insights, analysis and viewpoints, making HR Magazine the most
trusted and authoritative publication of its kind.

SUMMER 2019

HR Magazine is the largest circulated, most closely read HR
publication in the world. No other publication reaches more highlevel HR decision-makers and is delivered to more executive-level
HR subscribers.

The 9 faces of HR
New state and
local laws

HR MAGAZINE AUDIENCE+

308,000
total qualified
circulation

112,000
executive-level
paid subscribers

206,000
manager-level
and above
paid subscribers

SUPERIOR REACH TO HR
HR Magazine serves as a key benefit for more than 308,000 members of the Society for Human
Resource Management (SHRM). In addition to the wide-ranging human resource profession, HR
Magazine readers include practitioners specializing in distinct disciplines such as benefits, talent
management, talent acquisition, compensation and compliance.
HR Magazine reaches SHRM members in every HR functional area and industry and is deeply
read in organizations ranging from small businesses to large multinational enterprises. And
because of SHRM’s superior editorial coverage and extensive reach into the HR profession, nearly
half of our readers do not personally receive any other HR publication*, meaning your ad is best
served through HR Magazine.

HR MAGAZINE PROVIDES SUPIOR CREDILTY TO YOUR MESSAGING
Over 6 in 10 SHRM members are more willing to purchase from a company who advertises in
HR Magazine than those who do not.**
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“I use it as a tool in my staff meetings to talk
about why a particular article is important to
what we are doing. Share the magazine with
staffers to read in the office.”
– Director

Brad Dalton

Andrew Marcotte,
SHRM-CP
‘Choose HR because
you want to make
an impact.’

Rena Suhwail
‘If you have a
passion for helping
others, you should
consider a career
in HR.’
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‘Weigh job
offers less for
the prominent
company name
and more for
the unique
experiences
they offer.’

Jazzmine Woodard,
SHRM-SCP
‘Be willing to help out on
projects that are outside
of your wheelhouse.’
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CAREER ADVICE

Eight emerging professionals share
advice on launching a successful HR career.

Amanda Brunson,
SHRM-CP
‘Be confident in
the experience
you do have!’
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Tiffany Helley
‘If you find an
industry that
interests you, do
your research!’

Schyler Houck
Sergio Cisneros,
SHRM-CP
‘Find a mentor to help
you grow and get to
that next level.’

‘You need to
demonstrate that
you understand
the business.’
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HR Magazine Provides Supior Credilty to Your Messaging

Over 6 in 10 readers are more willing to purchase a product or service
from a company who advertises in HR Magazine than those who do not.
READERSHIP LEVEL+
•

Executive: 33%

•

Managerial: 32%

•

Administrative: 9%

•

Allied to HR: 14%

•

C-Suite: 7%

(SVP, VP, Director)

(Consultant, Broker, etc.)

(CHRO, CEO, Partner)

READER EXPERTISE AND INTERESTS
•
•
•
•
•
•
•
•
•
•
•
•

Benefits
Compensation
Business Leadership
Diversity
Employee Relations
Ethics
Global HR
Labor Relations,
Organizational and Employee Development
Safety and Security
Talent Management
Technology

+ Publisher Data, November 2019
*Signet Research, 2019
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