
Facebook advertising campaigns are organized 
into three components: Campaigns, Ad Sets, 
and Ads. In this guide, we'll take you through 
each one and explain how ads and ad sets 
contribute to a campaign.
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THE BASIS OF YOUR AD 

Here, you choose your campaign’s objective, which determines 
what action you want people to take when they view your ads. 

There are three objective categories: Awareness, Consideration, 
and Conversion.

After an objective is chosen and you have named your campaign, 
you will move into creating an Ad Set. 

Campaign1.
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The first thing you will do in your ad set is create an audience. 

After you have determined which audience you will be targeting, 
you will decide where you want your ads to be placed on 
Facebook and Instagram. 

Ad Set2.

You can either choose for Facebook to place your ads 
automatically, or you can choose “Edit Placements” to remove 
certain placements. This is usually done if one of your ads does 
not format correctly in one of the placements (for example, an 
image or text is cut off.) 

You can check this in the “Ads” section of your campaign, and 
come back to Placements if you notice you need to make an edit.
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Next, you will budget & schedule your ads. 

You have the option to schedule a daily budget (how much 
you will spend on the ad every day), or a lifetime budget (how 
much you will spend on the ad for its whole “lifetime”).

You can also determine if your ad will run continuously, or only 
run on certain times and days of the week. 
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 In this section, you will choose the Facebook page and 
Instagram account that your ad will run on, as well as its format.

Features such as the “call to action button” can be added to 
make the ad more effective.

Once you are happy with your ad, its placements, and 
budget/scheduling, review your order to double check budget 
and date, then place your order. 

Ad3.

Next, you can enter the text that you want your ad to show, as 
well as the image. You can then preview the ad to ensure that 
you are happy with its aesthetic and text. 
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