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VISA

Notice of confidentiality and disclaimers

This presentation is fumished to yousolely in your capacity asacustomer of Visa

Inc. and/or aparticipant in the Visa payments system. Byacceptingto view this
presentation, you acknowledge that the information contained herein and associated
discussion (the “Information”) is confidential and subjectto the confidentiality
restrictions contained in Visa'soperating regulations and/or other confidentiality
agreements, which limit youruse of the Information and address feedback provided
by you, patents, proprietary rights, joint development and disclaimers of warranty.
Youagreeto keepthe Information confidential andnot to usethe Information for
any purpose other than in your capacity asacustomer of Visalnc. or asapatrticipant
in the Visapayments system. The Information mayonly be disseminatedwithin your
organization on aneed-to-know basisto enable your participation in the Visa
payments system. Please be advisedthat the Information may constitute material
non-public information under US.federal securities laws and that purchasingor
selling securities of Visalnc. while being aware of material non-public information
would constitute aviolation of applicable US.federal securities laws.

Note: These materials are provided for informational purposes only and should not be
relied upon for marketing, legal, regulatory or other advice. Youshouldindependently
ewdluate all content and recommendations in light of yourspecific business needs,
operations and policies aswell asany applicable laws and regulations. Visaisnot
responsible for your use of these materials, including erors of any kind, or any
assumptions or conclusions youmight draw from theiruse.

Before any promotional assetscontained inthis document are produced or distributed they must be
reviewedand approved byyour locallegal counsel. Acopy of alissuer produced materials must be
submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Wheneer you see [credit/debit] in suggested call to actions, it s to allow an issuer or
merchant the option to highlight the card type for their issuance and/or acceptance,
asmerchants in the US. havethe ability to accept credit, debit orboth.

The recommended messagingin this guide isintended solely asaresource for Visa
Issuers to consuttwhen developing their individual card programs. Visarecommends
that youutilize this recommended copy. Issuersare responsible for all legal and
regulatory compliance of their Visacard programs, including their use of marketing
materials or specific marketing practices in connection with their Visacards. Issuers
should consult with their Legal Department when creatingtheir Visamarketing
programs and materials. A copy of all issuerproduced materials must be submitted to
Visafor inventory control purposes only.

It is required that Visaand our client partners fully comply with EMVCds SRCPayment
lcon Reproduction Guidelines when usingthe icon in marketing or other materials.
A copy of EMV Co's SRCPaymenticon Reproduction Guidelines is available at

https:/Amwww.emwvco.com/emv-technologies/src/

Visaconfidential
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What is the purpose of this document?

Introduction Asset overview Guidelines Messaging Marketing assets

Purpose
Opportunity
What is Visa RC?
Communicating

Thisinteractive document isyour one-stop shop to promote use of Visa Secure Remote
Commerce. Justclick the tabs above or on the left to access the matenals you need.

Insideyou will find:

Brand guidelines: Understand how to properly configure and usethe Visabrand mark and howand
when to usethe BEMMRISecure Remote Commerce (EMV SRC)paymenticon.

Marketing assets: Utilize tumkey assettemplates and messagingto let Visacardholders know that we
support use of VisaSecure Remote Commerce for eCommerce transactions.

Legal Note: Nothing in this document constitutes legal advice. Before any of the tumkey promotional assets
contained in this section are produced or distributed, it is yourresponsibility to have all materials revewed and

approved by your legal counsel.

1 aregistered trademark in the USand other countries and an unregistered trademark elsewhere. The EMV trademark is owned by EMVCo,LLC.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 3 >

be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

VISA
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Opportunity

Introduction Asset overview Guidelines Messaging Marketing assets
Purpose
Opportunity
What is Visa RC?
Communicating
Background

Digital commerceis growing rapidly, with card-not-present transactions projected to rise three times faster than
cardpresent transactions in the next four years. But there are several challenges with this eCommerce growth:

High shopping cart abandonment rates, especially on mabile devices.
Lower approwal rates online than in stores.
Increased fraud, which i growing fasterthan online sdes.

The friction created by having to complete multiple form fields at checkout.

Fortunately, online payments are evolving to addressthese challenges. In June 2019, BVWCoreleased asetof new
industry-wide standards for eCommerce transactions. EMVSecure Remote Commerce will sene asaframework
for solutions that canhelp make online buying easyand smart. EMV SRChesedsolutions will be awailable

ewerywhere the EMV SRCpaymenticon [3 appearsl

Visaisapplying the new standards through Visa Secure Remote Commerce, which incorporates our proprietary
technologies for tokenization of primary account numbers, fraud prevention, and realtime transaction risk
analysis.

1. The BW® SRCpay mernt icon, consisting of apentagon design oriented on its side with a stylized depiction of afast forward symbal on the right, formed by
acontinuous lire, is atrademark owned by and used with pemission of EMVCo, LLC.

Before any promotional assets contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 4 >
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

VISA
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What is isa Secure Remote Commerce?

Introduction Asset overview Guidelines Messaging Marketing assets Contact info
Purpose
Opportunity
Whatis Visa SRC?
Communicating

Visa Secure Remote Commerce is designed to:

Reducethe needto enter pimary account numbers and passwords Provide asimpler, more consistentdigital checkout experience:

during purchase flows:
Uses asingle payment profile across\arious participating

Consumers will needto enter Visacredit, debit, or reloadable merchants and devices.
prepaid card information the first time they engage or click
to pay at participating merchant sitesor when new cardsare Make payment credentials less winerable to fraud:
used or added. Issuing banks canalsohawe their cardholders’
cards pre-provisioned for easieraccess. Initially, aconsumer's identity canbe protected with one- time

passcodes, and payment data will remain protected by Visa's

Oncethey hawe entered their Visacard information, consumers multiHayer approach to security and Decision and Fraud

canchoose “trust this devce,” during checkout. Aslong as they Maragement toos.

usethe same browser, they will be ableto usethat card with

just afew clicks when they seethisicon [3 where Visa As the adoption of Visa Tokensexpands, tokens will replace
is accepted. sensitive cardholder credentials, including 16-digit primary

account number and expiration dates, at participating

Existing Visa Checkout users will only needto authenticate merchants that utiize Visa Token Sence.

their Visacardsupon first-time use. _ . . . .
P This evolution canhelp acceleratethe growth of eCommercewnhile potentially reducing

risks for consumers, merchants, issuers, and partners. In short, enabling consumers to
buy remotely with more ease and confidence is awin for everyone.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 5

> Visa confidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Communicating to consumers

Introduction Asset overview Guidelines Messaging Marketing assets Contact info

Purpose
Opportunity
Whatis Visa SRC?
Communicating

Communications about VisaSecure Remote Commerce should convey how it can make aconsumer’s life easierby providing an easy and
smart way to make payments online.

Consumers are often overwhelmed by or resistantto new technology. Youhawe an important roleto play in educating consumers about the benefits of Visa Secure Remote
Commercein asimple and accessible way, while alsodemonstratinghow it canbe relevant to their online shopping experience.

Consumer benefits:
Easy
Youno longer haweto enter 16-digit pimary account numbers, look up passwords, or fill out long forms to make apurchase.

Smart
Wherewer you seethisicon [# and Visai acoepted, youllenjoy the sametime-saving digital checkout.

Secure

Whenyou click to pay with Visa you canbe assuredthat our global payment network isalwayslooking out for you- fighting fraud, reducing risk, and helping to make transactions
fast and wonry-free. Weuse multiple layersof payment security, and our antiraud detection systemmonitors every payment in realtime, analyzing more than 500 unique risk
attributes. Visaalsoworks closely with merchants and your issuing bank to protect yourcard against unauthorized use. With Visa, you canbuy with confidence.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 6 > Visa confidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Asset detalls

Introduction Asset overview Guidelines Messaging
Asset details
How to use
How to access

Availability
/Assets are awailable on Visa Brand Asset Manager

File Types
Videos: ProRes, H.264

Sizes: 3840x2160, 1920x1080, 169
Digital assets: PSD

Shoot Asset Usage

21 months unlimited, unrestricted, worldwide, all mediaexcluding Tv.

Press/trade is ok. No print media.

Expires October 21, 2021

Awailable for Visamarketing and Visaclient comarketing

TalentUsage

21 months unlimited, unrestricted, worldwide, allmediaexcluding TV.

Press/trade is ok. No print media.
Expires October 21, 2021

Awailable for Visamarketing and Visaclient comarketing

Stock usage

All media worldwide in perpetuity

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 7 >
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Marketing assets

VISA

Contact info

Visa confidential
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How to usethe assas

Introduction Asset overview Guidelines
Asset details

How to use
How to access

Executions should include the elements on the rightto ensure
consistency acoss communications. These creative elements will
work together to highlight the speed and convenience of using
Visacards with Secure Remote Commerce to shop oniine.

The assetsawailablein Visa Brand Asset Manager will giveyou the basefor these
creative elements. Before any promotional assetsbased on this document are
producedor distributed they must be revewed and approved by your respective
legal counsel.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

VISA

Messaging Marketing assets Contact info

Messaging

Useaprominent CTA
in digital banners

Key visual should focus on the
payment moment

Aays include the SRGcon and
Visalogo. This combination shall
always include the icon, positioned
first, then the \ertical separator line,
and finally an SRCparticipant mark
or SRCSystemOperating Images.
Don’t cropthe SROpaymenticon,
button or Visalogo

Visa confidential
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How to access the assats

Introduction Asset overview Guidelines Messaging Marketing assets
Asset details
How to use
How to access

Visa Brand Asset Manager or VBAM isVisasnew enterprise digital assetmanagement
platform where you can access VisaBrand and Marketing assefs like logos, guidelines, images,
and other creative materials you need for doing business with Visa.

Visa Brand AssetManager is accessble securely through VisaOnline, the VisaB2Bportal for business information and
senices used by clients and partners doing businesswith Visa

To enrollinto Visa Online, you'll need:

'Your Business Email Address (Usersare required to usetheir business email address not personal.)
'Your Organization BusinessID (BID)

'Your Manager's Information

Pleaseinclude yourmanager's information to verify your accessto Visa Brand AssetMareger.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 9 >
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

VISA

Contact info

Visa confidential



VISA SECURE REMOTE COMMERCE MERCHANT MARKETING TOOLK IT

How to access the assats

Introduction

Asset overview
Asset details
How to use

Guidelines

How toaccess

Whatdo I need todo?

1. Goto visaonline.com and click Enroll
Today! to start the process. Fillin your
name and email and click Continue.

Who can | contact forhelp?

2. Enteryour business information and
clickon Confirm and Proceed once
done.

If you hawve issues accessing the site or would liketo
provide feedback, please email vbam@uisa.com,

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must <
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Messaging

Marketing assets

3. Request VisaBrand Access Management

senice - select Request Service next

to VisaBrand Asset Manager (under

Working with Visa). Check the box and click

Submit.

In most casesyouwill receive an email withyourtemporary
password within minutes. If not, you will be contacted by

the Client Support team for additional information.

VISA

Contact info

et Mg

4.Log into visaonline.comwith your
Visa Online usemame and temporary
password.

Visa Brand AssetManagershould be listed
under My Services.

5.Clickonthelinkto openitinanew
window.

Visa confidential
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Visabrand elements

Introduction Assetoverview Guidelines Messaging
Visa brand elements
FCicon
Usage
Do's+ don’'ts

We usethe Visa Brand Mark asthe main representation of our brand, our payment methods, and our
organization. Our brand mark is our most enduring and recognizable asset around the world. It's

recognized in any language and adaptable to any scale. Andit always senes apromiseto get people
closerto their goals by making life easieralongtheway.

The Visabrand markis always in Visablue or white and placed on abackground that provides
adequate contrast between the mark andthe background. A copy of the VisaBrand Guidelinesis

awvallable at https:/AMsabrandcentral.com/assetshisa-brand-style-guidelines.

Minimum clear space

X= Height of the V
Apply IXclearspace around all sides of the Misabrand mark when possible.

Minimumsize

Toensure clarity and legibility of the Visabrand mark, it must never
appear smaller than 11mm, (32 px)in length.

Color specification

® Usethe VisaBlue R@Bcolors
®\/isaBue: R26G31B113 HEX1IAIF71

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 11 >
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

VISA

Marketing assets Contact info

Visa Brand Mark

VISA

1X 1X
m -
1X 1X

Color Specification

RGB Web/Hex

. 26/13/113 1A1F71

Visa confidential
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VISA

EMVCo Secure Remote Commerce (SRCy Paymenticon reproduction requirements

Introduction Assetoverview Guidelines

Visabrand elements

SRCicon

Usage
Dos+ don’ts

It is required that Visaand our client and merchant partners fully comply with
EMV Co's SROPayment Icon Reproduction Guidelines when usingthe icon in
marketing or other materials. The following materials on pages 12-14come
from such Guidelines asof June 2019. Acopy of EMVCo's SROPayment lcon
Reproduction Guidelines is available at

https:/Amwmw.emvco.com/emv-technologies/src/

These standards govem the useof ( [ ), referred to herein asthe ‘EMVRSRC
payment icon”, "'SRCpaymenticon,” “payment icon” or ‘icon’, atrademark of
EMVCo LLC(EMVCG).

This document includes the requirements for use of the icon that will signalthat
apayment is enabled by the EMM®Secure Remote Commerce Specification. The
icon maybe usedfor avisual representation of SRCfunctionality on websites,
mobile phones for in-app, within, orin immediate proximity of, apaymenttrigger
or non-payment form factors, such asmarketing collateral. Following these
requirements will help ensure anoptimal SROuser experience.

Awritten Trademark License Agreement shallbe in place with EMVCofor the right
to usethe paymenticon. Formore information on entering intoa Trademark
License Agreement with EMVCo, please visit wwwv.emveo.com/about/trademark-
centre/. EMVCoresenes the right to terminate the Trademark License Agreement
in instances of non-compliance with theserequirements.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Messaging Marketing assets Contact info

Elements of Imagery

The SRCpayment icon iscomprised of apentagon designoriented on its side with
astylized depiction of afastforward symbol on the right, formed by acontinuous
line. Except asdiscussed within this document, the icon shall always appear exactly
asshown in the image below and shallnever be broken apart or visually altered in
any way.

Examples of unacceptable usage are asfollows:

o
» O D I D

Exceptions to the abowe standards require pre-approval from EMVCo. Toreceie
pre-approval, please submit arequestthrough the BMWVCoQuery Systemon
EMVCo.com

12 > Visa confidential
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EMVCo Secure Remote Commerce (SRCy Paymenticon reproduction requirements

Introduction Assetoverview Guidelines

Visabrand elements

SRCicon

Usage
Dos+ don’ts

Clear Space Requirements

As ageneral requirement, the minimum dear space around all four sidesof the icon
shallbe equal to one quarter (.25x)of the full height of the icon (X),as shownbelow.

Exceptions to Clear Space Requirements

In certain use cases (e.g. mobile), where space may be extremely limited, the clear
space requirement abowe does not apply in full. Whenthe height of the icon sless
than or equalto 32px,2mm/8px dear spaceisrequired on all surounding sides of
the icon. Whenthe height of the icon s greaterthan 32ox, one quarter (.25x)of clear
spaceis required around the icon.

Size Requirements

Formost usecases, the icon shall appearat aheight no smallerthan 5mm/20px.
Where space may be extremely limited, the icon shall appearat aheight no smaller
than 3mm/12px.

In addition tothese minimum size requirements, it is expected that the icon will
appear at asize equalto any other brand imagery displayed.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Messaging

>

Icon Color Options

The SRCpayment icon shall appear asasolid, monochromatic color
that provides the best color contrastand legibility against the
selected background. Background colors should be neutral and
shall provide sufficient contrast for the icon to be dearand visible.
Forbest reproduction resulis, the black \ersion of the icon should
appear againstawhite or light color background. The white
(reverse) version of the icon should appear againstamedium or
dark color background. The background shall always be asolid color
and the icon shallnewer be presented against an image, texture or
other graphic element.

Fordigital, refer to applicable web accessibility guidelines to
determine appropriate color contrast.

>

Marketing assets

VISA

Contact info

Visa confidential
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Usewith other marks

Introduction Guidelines
Visabrand elements
KCicon
Usage

Dos+ don’ts

Assetoverview

The icon may be used other marks subjectto the following criteria:

The icon cannot be given aproprietary name.

The icon may be combined with an SROparticipant mark for
marketing to reinforce participation in SRC-referred to,
herein asthe “Ilcon with SROparticipant mark.”

Formarketing purposes, the icon may be combined with an SROparticipant mark* to
reinforce participation in SRC-referred to, herein asthe “lcon with SROparticipant
mark.” The icon with SROparticipant mark shall alwaysinclude the icon, positioned
first, followed by the \ertical separator line, and finally an SRCparticipantmark.

SRCSystem Operating Images™ spaced and sized accordingly should be included in
immediate proximity, leveraging the callto action descriptive language to indicate
action to be takento enablethe system operating network cardsin the SROpayment
system.

*SRC participantis an entity that is configured to participate in an SRCecosystem. This caninclude issuers, merchants,
entities playing the roe of SRClnitiators, digital card facilitators, digital payment applications and pay ment service
prov iders.

*SRC System Operating Images are the unique images referring to an SRCSystem that will be displayed in association
to the SRCtrigger and pay menticon.

Before any promotional assets contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must <
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

14 >

VISA

Messaging Marketing assets Contact info

Specifications

Determining size parity between the SR0paymenticon and Marksimages
i e e——

A mark/image may exceed adimension of the SRClcon by 20%within these parameters:
[Incremental Height %] + [Incremental Width %)< 20%, where:

[Incremental Height %] is the percentage by which the height of the SRCSystem
Operating Image or Participant Mark exceeds the height of the SROcon; and
[Incremental Width 9qisthe percentage by which the width of the SRCSystem
Operating Image or Participant Mark exceeds the width of theSROcon.

All SRCSystemOperating Images or Participant Marks may meet or exceedthe
dimension of the SROcon by up to 20%incremental percentage defined by thesum
of incremental Height %+ incremental Width %.

3 M o N b

T g Y S L

Acceptable and unacceptable examples of the icon with other marks are asfollows:

@ o0 o0 o o

e (> 1) e o o
C» o o

—— .- -~ .-
eees o

Visa confidential
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Dos and Don'’ts for for the EMMCOsS_Clcon

Introduction Assetoverview Guidelines Messaging Marketing assets Contact info
Visabrand elements
Kicon
Usage
Do’s + don’ts

VISA

Do’s Don’ts
When possible usethe provided messaging and graphics Don’t make unsubstantiated claims about Visa Secure Remote Commerce
(festest”)

Always usethe Visabrand mark asthe primary signfor Visabranding

Don’t usethe SROpaymenticon asastand-alone brand mark outside of the

The SRCpayment icon shouldonly be usedto showthe payment option merchant checkout emironment

awlable at amerchant site or asthe issuer-supported method to pay on a

merchant site Don’t make additional daimsabout VisaSecure Remote Commerce outside of

) ) ) the provided messaging
Usethe same\isual treatment (font, size and color) for the SRpaymenticon

asthe surmounding headline or textinformation Don’t alterthe proportions or elements of the SROpaymenticon inanyway

Showthe button in situation Don’t usethe Visaprimary flat colorsin the colorbars

The color barsshould appear in full color \alue, but can showdetails of Don’t use gradients over photography
photography undemeath by combining differently affected layers

Don’t use overly stylized or hyperrealistic photography
Whenlayouts include the use of typography ower photography, carefully

consider imagery that allows legibility

Shared photography should be ablended balance between Visaand partner
photography

Sharefinalized assetswith yourlocal Visaaccount representative before
going live

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 15 >

Visa confidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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_ VISA
Dos and Dont's for “click to pay”

Introduction Assetoverview Guidelines Messaging Marketing assets Contact info
Visabrand elements
Kicon
Usage
Do’s + don’ts
EMVCO param eters: [show icon] for your online purchases where Visaisaccepted

“Click to pay”is not aprogramme name, therefore, it shallbe usedin sentence
caseonly

Upper case“C’if usedin the beginning of the sentence or in the callto action
(e.g., “Clickto payfor aneasy,smart and secure checkout experience.”)

[TPH

Lower case ‘c’if usedwithin asentence (e.g. “Simply click to pay for aneasy,
smart and secure checkout experience.”)

DO’s:

Use‘click to pay”descriptively in copy aspart of anatural conversation
instructing the consumerhow to make apayment when choosingto pay

using a Secure Remote Commerce payment trigger for Card Not Presert
transactions.

Click to pay with Visawhen you seethis icon [showicon] where Visais
accepted

Clickto pay with Visafor an easy, smart and secure online checkoutwhen you
seethisicon [showicon] where Visaisaccepted

Merchant: Click to pay when youseethisicon [showicon] to completeyour
online purchase at [Merchant]

Issuer: Click to pay with your[Issuer Name] Visa Debit when you seethisicon

Before any promotional assets contained inthis document are produced or distributed they must be

reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must <

be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Use “Click to pay”asthe callto action on an SRCenabled payment trigger

where the icon graphics are not supported (e.g, radiobuttons or drop down
menu selections)

ADA:

Click to pay with card: for all use casesof the icon, including the button

Click to pay: tool tip (whenyou hower ower elements on apage, textshowsup
in arectangular box next toit)

Don’ts

Make “click to pay”look likeaVisaproduct, trademark, sloganor tagline with
standalone or emphasized copy

Usedifferent text treatment (bold, all caps, italics, etc.)from the surrounding
text

Referto “click to pay”asaVisaproduct or sub-brand (e.g., Visaclickto pay, Use
Visaclickto pay)

Join or hyphen the words “click to pay” (e.g., clicktopay, dick-topay)
Use acronyms for “clickto pay” (e.g., CTPor ctp)

Conwert the “to” to the number 2 (e.g, click 2 pay,c2p)

Visa confidential
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Messaging architecture

Introduction Asset overview Guidelines Messaging Marketing assets Contact info
Architecture
Matrix

Aguide for communicating how Visa Secure Remote Commerce offers an easy and smart way for consumers to pay online with their Visacard:

Messaging

Online buying isevohing soyou can pay with fewer clicks. Payingonline with your[issuername] Visacards:

Easy

Thisicon [3 meansyou no longer haveto enter 16-digit primary account numbers, look up passwords, or fill out long forms to make apurchase online where Visa[credit/debit] is
accepted.

Smart

Wherewer you seethisicon [+ and Visa[credit/debit] isaccepted, you'll enjoy the sametime-saving digitalcheckout.

Secure

Whenyou click to pay with Visa youcanbe assuredthat Visasglobal payment network isalways looking out for you- fighting fraud, reducing risk, and helping to maketransactions
fast and worry-free.  Visauses multiple layers of payment security, andits anti-raud detection systemmonitors every payment in real time, analyzing more than 500 unique risk
attributes. Wewill continue working dosely with Visato safeguard your sensitive payment information and prevent unauthorized use of your card. Protecting you is our top priority.
Call to Action

Click to pay with your [issuername] Visawhen youseethisicon [# where Visa[credit/debit]* isaccepted

*This bracketedtext is here to allow an issuer or merchant the option to highlight the cardty pe for their issuance and/or acceptance, as merchants in the Canada. have the ability to accept credit, dehit or both.

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 17 > Visa confidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Messaging matrix

Introduction Asset overview Guidelines Messaging
Architecture
Matrix

Retail/Travel Retail/Entertainment Retail/Fashion

Download Link: ¢ Digital assets Format: PSD Download Link: ¢ Digital assets Format: PSD Download Link: ¢ Digital assets Format: PSD

Headline: Owrall guidance for headlines isto link the linesto the scenein aniconic image and clearty communicate the
benefit/RTB in ashort and succinct way, without losingthe brand personality. The lines shouldn't feel forced.

Call to Action: Click to pay with your[issuername] Visawhen youseethisicon [ where Visa[credit/debit] is accepted
Call to Action: Leammore

Disclaimer: The EMM®Spaymenticon, consisting of apentagon designoriented on its sidewith astylizeddepiction of
afast forward symbol on the right, formed by acontinuous line, is atrademark owned by and used with permission of
EMVGo LLC

Abbreviated Disclaimer for Assets with Limited Space: The EMM®SRpaymenticon isatrademark owned by and
usedwith permission of EMVQO, LLC

Digital banners, social posts, and email communications should link to aVisaSecue Remote Commerce webpage hosted

on your own site, or to the VisaSecure Remote Commerce webpage at hitps: \i AWith-ui kout.html|

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 18 >
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.

Marketing assets

Quick Service

Download Link:

VISA

Contact info

@' Digital assets Format: PSD

Visa confidential
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\Mideo

Introduction Asset overview Guidelines Messaging Marketing assets Contact info
Video

. - Emall
Every video asset hasfour ariations of talent soyou canchoosethe ones that best sene your

needs. Note the numbersin the file namescorespondto the talent variant. Forexample, glgl_jl b(;a;ners

‘Retail/ Travel 3" will feature talent variant 3. Suggested messaging is provided for eachvideo oclaimeda

asset,and project fles are also awilable in case new messaging needsto be createdto

address whatever consumer benefits and features you wish to highlight.

Retail/Travel Retail/Entertainment Retail/Fashion Quick Service

ASSETS
Variant Size Download Format Variant Size Download Format Variant Size Download Format Variant Size Download Format
Variant 1 38402160 & H.264 & ProRes Variant 1 38402160 @ H.264 & ProRes Variant 1 38402160 @ H.264 & ProRes Variant 1 38402160 4" H.264 & ProRes
19201080 &' H.264 ' ProRes 1920x1080 " H.264 &' ProRes 1920x1080 &' H.264 & ProRes 1920x1080 ¢ H.264 @& ProRes
Variant 2 38402160 & H.264 & ProRes Variant 2 38402160 ¢ H.264 & ProRes Variant 2 38402160 ¢ H.264 & ProRes Variant 2 38402160 " H.264 &' ProRes
1920x1080 " H.264 ' ProRes 1920x1080 " H.264 ' ProRes 1920x1080 @' H.264 ¢ ProRes 1920x1080 ' H.264 &' ProRes
Vaiant 3 3840x2160 ' H.264 i ProRes Vaiant 3 3840x2160 ' H.264 &' ProRes Vaiant 3 3840x2160 @' H.264 ¢ ProRes Vaiant 3 3840x2160 @' H.264 ¢ ProRes
1920x1080  #' H.264 ' ProRes 1920x1080 ¢ H.264 & ProRes 1920x1080 & H.264 & ProRes 1920x1080 & H.264 & ProRes
\Variant4  3840x2160 &' H.264 & ProRes \aiant4 38402160  é* H.264 &' ProRes \aiant4 38402160 &' H.264 & ProRes \aiant4  3840x2160 & H.264 &' ProRes
1920x1080 &' H.264 & ProRes 1920x1080 " H.264 &' ProRes 1920x1080 &' H.264 &' ProRes 1920x1080 @& H.264 &' ProRes
Project Fies ¢ Download Project Fies & Download Project Fies ¢ Download Project Fies " Download

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 19 > Visa confidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Introduction Asset overview Guidelines Messaging Marketing assets Contact info
Video
Email

Digital banners
Social media

VISA

Market-ready creative assets are modular and can be mixed and
matched indifferent ways to design a variety ofemails.

> VISA

Email Guidance

Emails shouldbe simplein layout, utilizing animage and headline abowe the fold to
entice the recipient to scroll down and read more. The design should be split into
three sections: the headerarea (abowe the fold), the body, and the footer.

Usethe “Leammore” call to action to link consumersto the Visa Secure Remote
Commercewebpage at

We're bringing you the next evolution of online buying

. 5 . th L t A
https://usa.isa.com/pay-with-visa/checkout.html R T L

Youcanrefer to the VisaBrand Style Guide for more detailed guidance on
creating emails.

Ll o Y it

ASSETS —
Download Link Format
d' Digital assets - Travel PSD
&' Digitalassets - Entertainment PSD VISA f inw
' Digital assets - Fashion PSD
& Digital - Quick Servi .

Before any promotional assets contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 20 > Visaconfidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Digital banners

Introduction Asset overview Guidelines Messaging Marketing assets Contact info
Video
Email
Digital banners
Social media

Market-ready creative assets allow for

ASSETS
faSt al’d m dep|0yment- AVanely Dimensions Download Link Format
of banner szs areincluded ineach. —
250 x 360 di* Digital assets - Travel PSD
300 x 250 d* Digitalassets - Entertainment PSD
320 320 @ Digital assets - Fashion PSD
300 x 600 d Digital assets - Quick Service PSD
800 x 250
970 x 1080
980 x 240

Digital banners shouldlink to aVisa Secure Remote

Commercewebpage at
https://usa.visa.com/pay-with-visa/checkout.htm

C»' VISA

Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 21 > Visaconfidential
be submittedtoyourlocal Visaaccount representative forinventory control purposes only.
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Socid media

Introduction Asset overview Guidelines Messaging Marketing assets Contact info

Video

Email

Digital banners
Social media

Market-ready creative assets are available to allow for fast and easy deployment on all social media ASSETS
channels. You may select from any of the stil images provided on the digital banners to create Download tink Format
social media posts_ 4 Digital assets - Travel PSD
d* Digitalassets - Entertainment PSD
Social Media Guidance # Digital assets - Fashion FSD
Movw  Pusls Videoe Photos  Abowt  Cow Recommendation for socialis to continue to feature @ Digital assets - Quick Service PSD
fr— You+ We construct within the channel copy only,
° Py z while keepingthe post itselfto animage.
Ok b0 oy Wi s Ve
The length of post copy can vary but should be
scannable without having to scrol—between 3
and 4lines is ideal.
Youcanrefer to the VisaBrand Style Guide for more
detailed guidance on creating social assets.
Acopy of the VisaBrand Guidelines is available at
C» VISA https:/Aisabrandcentral.com/assetshisa-brand-
() O v m I idelin
C» VISA i R LS All social posts should link to the VisaSecure
PESap il stk sk Remote Commerce webpage at
@ Q © % | hipsyusavsacom/paywithisalcheckout him
Facebook example Instagramexample
Before any promotional assess contained inthis document are produced or distributed they must be
reviewed and approved by your local legal counsel. Acopy of al merchant produced materials must < 22 > Visaconfidential

be submittedtoyourlocal Visaaccount representative forinventory control purposes only.



Thank you

Email any questions, concerns or submission of assetsfor inventory
control to yourlocal Visa accountrepresentative.

All assetsneedto be submitted to yourlocal Visaaccount
representative for inventory control purposesonly.

Nothing in thisdocument constitutes legal advice. Before anyof the
turnkey promotional assets contained in this section are produced
or distributed, it isyour responsibility to have all materials reviewed
and approved by your legal counsel. Visais not responsible for your
use of the Toolkit, creative recommendations, or other information,
including errors of anykind, contained in this document.

A copy of all merchant produced materials must be submitted to Visa
for inventory control purposesonly.



