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Trapeze Brand Guide: Quick Reference Sheet

OVERVIEW

The purpose of this Quick Reference Sheet is to enable every Trapeze employee and partner to deliver a single, strong,
instantly recognizable brand. This document is meant to be a quick-reference for the use of the visual brand assets for
all customer-facing communication. It is crucial that all components of the brand - including the logo, tagline, brand
elements and corporate assets - be used consistently whenever they appear.

THE TRAPEZE LOGO

The Trapeze logo should be used on all customer touch-points. Common logo file types can be downloaded from the
Trapeze Brand Guide website. Use the appropriate file format for the medium you'll be using the logo in. When in doubt,
always contact the NA Marketing team for assistance.
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FONTS

Please do not use any other fonts in Trapeze communication materials other than the approved typefaces shown below. Due to
restrictive license agreements, downloads for the font families below have not been made available. If you require any of
the font families below for the development of a Trapeze branded communication, please contact the NA Marketing team.

Print, web and Ul font: Microsoft Office font: Accent font:

Source Sans Pro  Franklin Gothic Book Q Cr

The main corporate typeface. ONLY to be used in Microsoft Office applications. ONLY to be used by trained Designers.
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PHOTOGRAPHY

The use ofimagery to create an emotional connection to the viewer is critical to ensure Trapeze communications convey
honesty, trustworthiness, authenticity, and customer-centricity. The importance of the perception of the Trapeze brand as a
customer-focused organization must be top-of-mind when selecting images for any customer-facing communication.

Feature images: Background images:
Real not artificial, emotional not literal. Depth not detail, stylistic not informative.
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ICONOGRAPHY

To ensure consistency of the Trapeze brand globally, we have one icon set that must be used, either in whole orin part,
on all customer touch-points. Where an icon in our vast collection does not exist, a new one can be created, but it must
adhere to the aesthetic style of the Streamline icon set shown below. Due to licensing agreements, there are a limited
number of users allowed to access the icon set. Please reach out to the NA Marketing team for assistance.
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GRAPHIC ELEMENTS

The use of graphic elements is reserved for the use of a Design professional that is appointed to work on the Trapeze
brand. This information is intended to ensure consistency of the use of graphic elements in the Trapeze brand, across
all customer-facing touch-points.

Brand Bar: Other brand elements:
Athin, solid bar that must always be

setin Trapeze red, the Brand Bar is

designed to reinforce the Trapeze

brand. Its use is meant to convey

consistency, reliability and trust. Aside from the red Brand Bar, all previous brand elements are now obsolete.

For further details, please consult the full Trapeze Brand Guide
website here: www.trapezegroup.com/brand-guide
For log-in credentials, contact the NA Marketing Department.




