
Testing for too long a time means 
you won’t be making changes 
soon enough, delaying additional 
iterations for improvement. A 
proper test should run a minimum 
of two weeks and/or one 
to two buying cycles.

Testing for too short a time 
may lead to inaccurate 
results and changes may 
not yet be statistically 
significant. 

•	 Determine your GOAL

•	 Analyze and conduct RESEARCH based on the goal 

•	 Choose the proper TEST TYPE ( A/B, multivariate or sequential) 

•	 Properly MEASURE results

•	 Make INFORMED CHANGES and run further tests

QUES TIONS? Call our account services team at 520-575-1151

or email us at accountmanagers@simpleviewinc.com
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Keep in mind seasonality when 
running a test to make sure 
you aren’t skewing the results 
from running during short-

lived “high buying” season. 
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