
Case Study #1 
 

New launch of sharing economy e-commerce startup offering sustainable 

clothing to parents for their children. Goal was to drive purchases from 

parents on Facebook & Instagram at a £30 cost per purchase, whilst 

validating their acquisition funnel, audiences and company messaging. 

 

 2-month optimizations resulted in an outstanding ​£18.4 cost per purchase 

through stellar data-driven testing which was brought​ even lower​ through 

ad viral effects – people commenting and tagging other potential users – a 

prime example of stellar validation and scaling 

 

 

 


