
Case Study #2 
 

Travel tech startup offering cheap flights for professionals wanted to expand 

their reach and drive new signups to their platform from Facebook & 

Instagram, at the lowest possible cost per acquisition, whilst validating 

audiences and company messaging 

 

 After optimizations, performance has brought over ​2,600 signups​ at a ​£0.7 
cost per signup​ through data-driven testing of audiences and ads, which 

showcases a great example of what’s possible when a strong value 

proposition and website funnel meets our services  

 

 


